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Muhammad Gulzaib



Self Branding



| am Muhammad Gulzaib, a creative Graphic & UlI/UX Designer with over 9+ years of experience in digital design,
branding,and user experience solutions. Throughout my career, | have worked on creative and user-centered projects
across web, mobile, and marketing platforms, delivering visually engaging and functional designs.

My expertise includes Graphic Design, UlI/UX Design, Web Design, Branding, and Digital Marketing, enabling me to
create modern digital experiences that combine creativity with usability. | enjoy solving design problems, improving
user journeys, and building impactful visual identities.

| continuously strive to learn, improve, and explore new creative technologies while working with teams and clients from

different industries.| continuously strive to learn, improve, and explore new creative technologies while working with
teams and clients from different industries.

Educational Background

® Bachelor’sin Computer Science 2016 - 2020

University of South Asia, Lahore, Pakistan

@ +97152 663 0416

Focused on software development, database management, and web technologies while building strong technical

@ muhammadgulzaib252@gmail.com and creative problem-solving skills.

9 07 November 1999 @ Intfermediate in Computer Science 2014 - 2016
. Govt. Islamia College, Lahore, Pakistan
Pakistani

Developed foundational knowledge in computer science, programming concepts, and information technology.

e Dubai, United Arab Emirates 5
@ Matriculation in Computer Science 2012 - 2014

n o
English, Urdu, Pashto Govt. Muslim High School, Lahore, Pakistan

UAE Driving License Completed secondary education with a focus on computer studies and technology fundamentals.



Tools / Software

Design Tools

Dev Platforms

Skills

Design

Graphic Design
UI/UX Designing
Branding

Print Media Designing

Hosting & Technical

Hosting Management
Domain Management
Hosting Setup
Professional Email Setup

Brain Status

f o
52 157

r—- o Creative
J o

25%

Technical

Adobe lllustrator WordPress
Photoshop Shopify
CorelDRAW Framer

Adobe XD Webflow

Figma

InDesign

Marketing & Analytics Tools

SEMrush Mailchimp
Keyword Finder Zoho Campaigns
Google Analytics Zoho CRM

Meta Ads Manager Whatsapp CRM
Hootsuite Google Tag Manager
Social Pilot Moz

Marketing

Social Media Management
WhatsApp Marketing
Email Marketing

Meta Ads

SEO

Public Relations (PR)

Development

Website Development
HTML

CSS

JavaScript

PHP

MySQL

Hobbies

Painting
Sketching
Photography
Crafting

Project Management

Trello
Asana

Video & Motion

Premiere Pro

Professional

Project Management
Creative Problem Solving
Communication Skills
Team Collaboration

Client Management
Presentation Skills
Proposal Creation

Interest

History
Space Research

Travel Experience

UAE, KSA, Oman



Long Story Short

®

2017

This year, | started my professional journey in the creative industry as a Graphic & UI/UX Designer. From the beginning, | was passionate about creativity,
digital experiences, and solving design problems through visual communication.

2018

During my early career phase, | improved my skills in Graphic Design, Branding, UlI/UX Design, and Website Development while working on freelance and
creative projects. | also started learning digital marketing and modern web technologies.

2020

In May 2020, | joined Intelligence Software Company in Lahore, Pakistan, as a Graphic & UlI/UX Designer. Here, | worked on website layouts, mobile app
designs, branding, social media creatives, and user experience improvements.

2021

In December 2021, | joined Clicktap Digital Technologies in Dubai, UAE, as a Graphic & UI/UX Designer. This opportunity helped me work on larger
international projects, digital branding, and advanced Ul/UX solutions.

2022

After showing strong performance and leadership skills at Clicktap Digital Technologies, | was promoted as Head of Digital Development in 2022.
| started leading creative projects, digital campaigns, website development, and branding strategies for multiple clients.

2023 - 2024

During this period, | expanded my expertise into Meta Ads, Social Media Management, Hosting Management, Professional Email Setup, SEO,Public Relations (PR),
and Digital Marketing Strategies while managing creative tfeams and handling business growth solutions for clients across the UAE and Pakistan.

2025 - 2026

Today, with 9+ years of professional experience, | continue working as a creative designer and digital development specialist focused on Ul/UX Design, Branding,
Website Development, Digital Marketing, and Business Growth Solutions, constantly learning and adapting to modern technologies and Al-driven tools.



Crafting Impactful Stories

Step intfo my creative journey, where design meets strategy, innovation, and user experience. | believe great design is not only about
visuals — it is about creating meaningful experiences that connect people with brands and ideas. Every project | work on is carefully
crafted with attention to detail, combining creativity, functionality, and modern digital trends.

From Ul/UX design and branding to website development and digital marketing, | focus on delivering solutions that are visually
engaging, user-friendly, and result-driven. | enjoy transforming ideas into impactful digital experiences while continuously learning new
technologies, tools, and creative approaches that help businesses grow and stand out in the modern digital world.



Tropicana
Slim Middle East

[ Ul/UX Design

Tools Used

Figma

Ai Adobe lllustrator

Ps Adobe Photoshop

THE HEALTH You NEED | THE FLAVOR You LovE

Tropicana Slims offers a wide range of healthy products that please your taste buds.

Calorie -Free Sweetener

Tropicana Slim Zero Calorie Sweetener
Stevia - More Natural Option, Zero Calories!

Tropicana Slim Low-Calorie Sweetener - Enjoy
Sweetness Without the Guilt!

EXPLORE MORE




"TROPICANA SLIM IS A PIONEER IN PROMOTING HEALTHIER LIFESTYLES WITH INNOVATIVE, SUGAR-FREE SOLUTIONS."

I'ﬁw PRODUCTS RECIPES ABOUT US BLOGS CONTACT OOTA QucsTionz

THE HEALTH YOU NEED IN THE FLAVOR YOU LOVE

Tropicana Slims offers a wide range of healthy products that please your taste buds.

Calorie -Free Sweetener

Tropicana Slim Zero Calorie Sweetener
Stevia - More Natural Option, Zero Calories! ' . Tropicana Slim Low-Calorie Sweetener

Sweetness Without the Guilt!

EXPLORE MORE
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CRUNCHY SUGAR-FREE

GRANOLA - SO EASYTO
MAKE!

A crunchy, cinnamon-spiced granola made
without refined sugar! Naturally sweetened
with Stevia and perfect for breakfast or
snacking. Easy, healthy, and packed with
flavor!

READ MORE

DELICIOUS & HEALTHY RECIPES

Discover a world of flavorful and guilt-free recipes crafted
with Tropicana Slim products. From sugar-free desserts to
wholesome breakfast options, enjoy meals that are as
nutritious as they are delicious.

GET THE RECIPES




“TROPICANA SLIM IS A PIONEER |N PROMOTING HEALTHIER LIFESTYLES WITH INNOVATIVE, SUGAR-FREE SOLUTIONS."
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TROPICANA SLIM
SWEETENER STEVIA 2.3 GR

Tropicana Slim Sweetener Stevia 2.5g - Perfect
Sweetness in Every Sip! Enjoy the best sweetness
taste with Tropicana Slim Sweetener Stevia 2.5g.
Specially made with Stevia, this high-quality
sweetener enhances your favorite drinks and
dishes with a smooth, delicious sweetness—
without the guilt!

STEVIA"

SWEETENER <~

e —

| My e
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Social Media
Visual

Tools Used

Adobe lllustrator
Adobe Photoshop
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Pepsi Truck
Branding

Developed and executed the official
artwork and pattern design for pepsi truck
branding in partnership with the Dubai
Refreshment Company teamin the uae.
oversaw the project from concept creation
through final production, collaborating
closely with product and production teams
to ensure accurate color matching, print
quality, and seamless final execution.

Tools Used
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Mountain Dew
Truck Branding Campaign

Designed the official branding artwork for
the launch campaign of mountain Dew Zero
Sugar, creating a bold and high-impact
visual identity for fleet branding across the
uae. managed the complete execution
process from concept development and
production coordination to final installation.

Worked closely with the productionteamto
ensure accurate color matching, print
quality, and seamless on-site application
across branded trucks, successfully
delivering a consistent nationwide
campaignrollout.

Tools Used

Ai Adobe lllustrator
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Lays Truck
Branding Campaign

Designed the truck artwork and visual
branding for the launch of Lay’s new
packaging and flavor campaign across the
UAE. led the project from concept
development to final execution, creating
impactful visuals that enhanced brand
visibility and campaignreach.

Managed the full production process,
including manufacturing coordination and
on-site installation, while working closely
with the productionteamto ensure
accurate colorreproduction and high-
quality final execution across the branded
truck fleet.

Tools Used

Ai Adobe lllustrator
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LEGO VAN
Branding

Tools Used

Adobe lllustrator

Adobe Photoshop

~ Next Stop: ,

Imagination
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First Avenue
Mall

Ul/UX Design

Tools Used

gB Figma

Ai Adobe lllustrator

Ps|| AdobePhotoshop




info@firstavenuemall.ae Follow Us @
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EXPLORE STORES BY CATEGORY

ASURES, EXPLORE DIVERSITY

i

SHOPPING
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KRISPY KREME COSTA COFFEE

FOOD & BEVERAGE ENTERTAINMENT
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PERSONAL CARE General Services




FIRST AVENUE

ABOUT
FIRST AVENUE MALL

First Avenue is designed as an environmental friendly,
contemporary, European-style mall, with an indoor-
outdoor boulevard and Arabesque influences. It is a
social and retail hub, with a distinct automotive and
lifestyle theme. The two storey development stretched
over 500,000 sq/ft with a one-kilometre roadway
linking each end. The mall comprises of more than 50
high-street retailers and over 15 F&B and Cafes. The
mall also provides direct access to Hotel Park Inn which
is managed by Radisson. Shops, Restaurants and wide
range of entertainment make First Avenue an all-week-

round destination. First Avenue is strategically located

info@firstavenuemall.ae

1\« . \ !
Experience mofe thap just a shoppig
our commupity mallWe're a thaving

spirit of communalliving. Beyond
discoveravibrantspace where
together, shareimements, and build:
it community. Join us'and
ping meets the q‘ssenc
living. |

EXPLORE MORE

EXPLORE STORES

info@firstavenuemall.ae

FACILITIES

Mall Guide

Mall guides are available at entry points of the
mall and at the customer service and

information desks.
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Social Media
Visual

- MORE THAN A SHOWER
\dae Funday

IT'S A MOOD

Tools Used

Adobe lllustrator
Adobe Photoshop
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5asec Laundry

[ Social Media Visuals ]

Tools Used

s
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Adobe Photoshop B Al of 30% less water - = =

Wrap up joy this season!

‘. Season's greetings from Sasec.
#CelebratingdYearsinUAE

[l rexTite ExpERT

Wash away the spooky stains!

Blow all your worries and wrinkles out.




Bonduelle
UAE

[ Key Visuals

Tools Used

Adobe Photoshop
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Social Media
Visual

Tools Used

Adobe lllustrator
Adobe Photoshop

Bonduelle

Bonduelle Sweet Corn
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Lumi
By Next Care

Mobile App Ul/UX Design ] o
| Lumi
Tools Used
. New Prescription
Figma _ _ You have a new prescribed
1 medlication from Aster Clinic
Ai|| Adobelllustrator |

Order Medication =
— .. ] n‘r
) ‘ |

Ps|| Adobe Photoshop _
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Medical Services

Symptom
Checker

o

Doctor
Teleconsultation

Facility Search &
Booking

|
J
[

!

Demo Version il

Insuranca Cavn.:__






Porter
—XPress

[ Social Media Visuals

Tools Used

Adobe Photoshop

PORTER PORTER il ' . PORTER - &

EXPRESS EXPRESS ' EXPRESS

Got an Urgent Package? R — Bridging the Gulf

Need It Delivered T 2
gec It Dellvered Today Seamless Shipping from UAE to Kuwait
GCC same day service P .

Contact Us Now

‘ PORTER ‘ PORTER s ‘ PORTER

EXPRESS EXPRESS EXPRESS

2-Hours Delivery?
Challenge Accepted!

Your customers are
in good hands!

‘ PORTER

EXPRESS

PROTECTING YOUR PRECIOUS
COSMETICS WITH THE CARE IT NEEDS

OUR AIR CONDITIONED LOGISTIC KEEPS YOUR COSMETIC IN IMMACULATE CONDITION




¢y omnis=

Omnispay 3 Easy Steps ,
SMEs Payments L /- N/ Social Media

Add a receiver

Fill in receiver’s IBAN and contact details

— o | Visual

Upload an invoice
] Upload the invoice

V
Make a payment

Use your credit card to make a payment.
Receiver will be settled via bank transfer

[ Social Media Visuals

Tools Used

Adobe Photoshop

) omnis~

No more payment
restrictions!

Pay your suppliers
using any card with

L) omnis#>

Collect payments
Easily with QR Codes!

) omnisr?

WENRET

your payment smarter

Say goodbye to delays
and complexity

) omnisr=

No more payment
restrictions!

Pay your suppliers using any
card with omnispay.



https://www.instagram.com/p/DL-SQXUv3l0/

Adamjee
Insurance

Website Ul/UX Design

Tools Used




KASUMIGASEKI T | =
Real Estate | e

‘» KABUM'IGASTKI

AREERS MORE ~

REAL ESTATE

Website Ul/UX Design

Tools Used

..@ Figma .I Ir
| Every property s ours before it's yours

We Sell What \We Own.

\We Own VWhat \We Trust
@ - v Bedrooms
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Leviera
Homes

[ E-Commerce Website Ul/UX Design

Tools Used

Figma




Brand
|[dentity

®

HOME

June7,2023

Lorem [psum s simply dummy text of the printing and typesetting industry. Lorem Ipsum has: Jeolasll all b el Jmally olis il s o Sgall ylSial Jg> byl
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It has survived not only five centuries, but also the leap into electronic typesetting, remaining
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The standard chunk of Lorem Ipsum used since the 1500s is reproduced below for those inter-
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reproduced in their exact original form, accompanied by English versions from the 1914 transia-
tion by H. Rackham,
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AHS
Properties

RESIDENTIAL

ent Palm Jumeirah are a bold architectural statement, inspired by greatness and engineered with grace. These are that homes that
Bints to maximize the qudlity of their lives. where every detail has been considerad to enhance and invigorate the spirit.

[ Website Ul/UX Design ]

il

Tools Used

@NE CRESCENT

Figma PALM JUMEIRAH
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Ps|| AdobePhotoshop
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Interbay
Dubal

About Us Services Real Estate

Contact Us

Website Ul/UX Design

Tools Used

@ Figma




POE
Consultants

ENGINEERIN CONSULTANTS
Website Ul/UX Design I
Y Services v proi i
I fojects »  Clients Blogs Contact Us

Tools Used

Figma : Welcome to POE

Celebrating 26 years of shaping

Dubai's Skyline -~




Al Ghurair
Group

[ Social Media Visuals

Tools Used

Adobe lllustrator
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FACILITIES SOLUTIONS
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FACILITIES SOLUTIONS

Hpal @

Honoring her
in each role she

plays

Social Media
Visual
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FACILITIES SOLUTIONS
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Stand together for
Human Rights
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Today let's give
the hats off

to who
deserve most.



https://www.instagram.com/p/DL-SQXUv3l0/

Office
Branding

Tools Used

Adobe lllustrator

WE DON'T SETTLE FOR ANYTHING
LESSTHAN EXCELLENCE

g: STEVE JOBS
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Customer-Centric Growth People & Culture
| Portfolio Management Energise, Empower,
Advancing with purpose Enable, Engage

THINK GROUP
AND BRAND

One team,

One goal

Governance & Structure Innovation & Optimisation
Embedding discipline Striving for agility




Aqua
Fresh

Ul/UX Design

Tools Used

Figma
&

- Adobe Photoshop




Fonenxt

Ul/UX Design

Tools Used

Figma

Ae Adobe After Effect

Wordpress

Scalable Modular Powerful

Banking Solution
Designed for Real
Impact

About Us

Our Products

Career at FoneNXT
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Yalla Yum

[ Ul/UX Design ] sHOP  THINGS TOKNOW

Industry

Food & Beverage

|| eet & Strong
Tools Used _:. I Sw‘;'th Stmwbeﬂ y

Figma
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Qasis
Water

[ Ul/UX Design

Tools Used
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LIKE WHAT YOU SAW?

LETS CONNECT

Q +97152 663 0416

@ muhammadgulzaib252@gmail.com



